
Hello, I’m George Steinwald and I’m an accomplished creative lead based in San Antonio, originally from Chicago, Illinois. A mentor told me 
long ago that every skill that you pick up is another tool for your toolbox. Then when you happen upon the perfect marble slab, you will be 
ready to start carving your masterpiece - perhaps I can find that perfect slab with you. To be honest, all I really want to do is great work with 
some great people who want to do the same.  

I’ve spent the bulk of my advertising  career at either Leo Burnett or FCB in Chicago navigating new and engaging ways to reach an 
audience. I’ve touched every category once or twice - insurance to pharmaceuticals, beef to milk, alcohol to tobacco. I’ve steeped in 
baby formula, whiskey and beer, plugged cable and internet bundles, and cranked out some auto business. I’ve grown new business 
- organic and pitch work, brought products to market, as well as helped out a non-profit or two. There have even been some awards 
won along the way. I’ve lead teams, overseen projects and mentored juniors; all while keeping my elbows deep in the design side of things. 
I’ve created multi-phase promotions, developed websites, games, contests and apps. I’ve filmed commercials and branded content, ran 
social media campaigns and implemented ideas to inspire user generated content — all to bring the consumer into the fold and foster 
meaningful interactions with a brand. My career’s nonlinear path has afforded me to work on many seemingly disparate products and 
brands—but one common thread runs through them all, telling an engaging brand story, has made them each personally satisfying.

My career has ridden the wave of the ever-evolving advertising/marketing landscape from traditional media, to digital, to social media, 
to new emerging points of contact—and now, the dawn of the Artificial Intelligence Age. A.I. will change the landscape once again, not 
only with a whole new obstacle course, but also open windows of unimaginable opportunities. I take it upon myself to keep up with the 
graphic/video A.I. developments with a childlike fascination, and an “Adapt or Die” mentality. From recognizing opportunities, facing 
new challenges head-on and discovering new methods of communication, I feel that we in marketing have an arsenal of weapons to 
attack any problem while choosing the best channels to engage the consumer and community on an increasingly one-on-one basis. At 
no other time in history has a brand had the opportunity to have such a relationship with its audience - and that is exciting.

Attached is a small collection of my work, to see more go to sleeplessdesignlab.com -  I hope this letter finds you well, and I look forward 
to talking with you.

Best,
George Steinwald



EXPERTISE
Building brands, leading projects and teams, concepting, design and production of broadcast, content, promotions, direct mail, packaging,
desktop and mobile interactive marketing materials and branded apparel.

NOTEWORTHY CLIENTS& BRANDS
Allegra, Altria, Audi, Beef, Black Rifle Coffee Company, Canadian Club Whisky, Chamberlain, Cox Communications, DeVry University, Discover,
Don’t Mess with Texas, Dow, Drinkin’ Bros Podcast, Glade, Jim Beam, Mike’s Hard Lemonade, Milk, Miller Brewing Company, Motorola, Pediatric
Aids Chicago, Philip Morris, The Popcorn Factory, Prevent Child Abuse America, PGA, Rivian, Samsung, SC Johnson, Scott Paper Company,
Similac, Skoal, State Farm, Texas Department of Transportation, Texas Secretary of State, United Airlines, United States Army, Viva Towels,
Volkswagen, WaterFleet and Whataburger.

HONORS
Gold Addy, Silver Addy, Best in Show (Past Presidents’ Award) Tempo Award, 6 Gold Tempo Awards, 5 Silver Tempo Awards, 3 Bronze Tempo Awards,
Platinum Hermes International Award.

EXPERIENCE
GDC MARKETING & IDEATION   |    Associate Creative Director   |   11.2021  –  02.2024
CLIENTS INCLUDE: CPS Energy, Rivian, TXDOT (Don‘t Mess with Texas), TX Secretary of State, Texas HHS, WaterFleet and Whataburger

SLEEPLESS DESIGN LAB   |    Creative Director / Art Director / Graphic Designer / Artist / Founder   |    2004  –  PRESENT
CLIENTS INCLUDE: Half Day Brewing Company, Tap House Grills, CMJ Music Marathon, Trifecta Clinical Trials, Tris3ct LLC, Equanimity, Glam To Go 
Boutique, Hostage Radio, Lake Forest Plastic Surgery, Dennis Manarchy Photography and various local and non-local bands.

BLACK RIFLE COFFEE COMPANY   |   Creative Director   |   03.2018  –  03.2019
CLIENTS INCLUDE: Marketing materials and products for Black Rifle Coffee Co. and Drinkin’ Bros Podcast and Coffee or Die Magazine 

LEO BURNETT   |   Integrated ACD / Freelance   |   11.2016  –  06.2017
CLIENTS INCLUDE: Marlboro, Altria, Samsung and Jim Beam.

TRISECT   |   Integrated ACD / Freelance   |   05.2016  –  10.2016
CLIENTS INCLUDE: Chamberlain, Mike’s Hard Lemonade, Viva Towels and Scott Paper Company.

BEAM SUNTORY (JIM BEAM)   |   Integrated ACD / Freelance   |   01.2016  –  03.2016
CLIENTS INCLUDE: Canadian Club Whisky and Jim Beam.

LEO BURNETT   |   Integrated ACD / Freelance   |   2012  –  2015
CLIENTS INCLUDE: Marlboro, Skoal, Beef, Altria and PGA.

FCB   |   Integrated ACD / Freelance   |   2011  –  2012
CLIENTS INCLUDE: Cox Communications, Atlantic City Board of Tourism, Volkswagen, Audi and State Farm.

DRAFTFCB   |   Integrated Senior Art Director   |   2005  –  2011 
Clients include: State Farm, Motorola, Southern Comfort, SC Johnson, Dow, Volkswagen, Milk, Miller/Coors, Similac, United Airlines, Allegra, DeVry 
University, Pediatric AIDS Chicago, Prevent Child Abuse America and others.

LEO BURNETT   |   Integrated Senior Art Director   |   2001  –  2005  
CLIENTS INCLUDE: Philip Morris, United States Army, Grocery Marketers Association and others.

EDUCATION
PORTFOLIO CENTER   |   Graduate Studies, Art Direction / Design   |   Atlanta, Georgia
ROANOKE COLLEGE   |   B.A. Degree, Art-Communications   |   Salem, Virginia










































